
ZALE JEWELRY COMPANY, INC. ANNUAL REPORT • 1965 



























































1965 

1964 

1963 

1962 

Net Sales. 

$95,418,470 

$80,943,464 

$73,899,144 

$62,885,589 

Net Earnings. 

$ 6,144,576 

$ 4,876,111 

$ 4,070,978 

$ 3,574,096 

Earnings Per Share*. 

$ 1.72 

$ 1.38 

$ 1.17 

$ 1.03 

Cash Dividends on 

Common Stock. 

$ 1,367,851 

$ 1,157,448 

$ 1,046,305 

$ 855,218 

Cash Dividends Per Share on 
Common Stock. 

$ .72 

$ .63 

$ .60 

$ .50 

Stock Dividends on Class B 

Common Stock. 

$ 1,118,165 

$ 963,451 

$ 882,514 

$ 778,231 

Stockholders’ Equity. 

$43,392,783 

$37,703,925 

$33,424,217 

$30,275,008 

Stockholders’ Equity Per Share* . 

$ 12.13 

$ 10.67 

$ 9.58 

$ 8.71 

Number of Shares Outstanding* . 
(Combined) 

3,577,138 

3,533,203 

3,490,147 

3,475,747 

Number of Stores. 

402 

346 

293 

220 


1961 

$53,790,140 
$ 2,923,453 

$ .85 

$ 834,822 

$ .50 

$ 742,965 

$26,966,497 
$ 7.87 

3,425,461 
192 


Based upon shares outstanding ot the end of each year, adjusted for subsequent 
stock dividends and splits. 











The President’s Message 


Zale Jewelry Company’s fiscal year which ended March 31, 1965, was one of unparalleled 
growth and progress. 

Net earnings were the greatest in the company’s 41-year history, rising 26 percent to reach a 
high of $6,144,576, or $1.72 per share based on 3,577,138 shares outstanding. This compares 
with $4,876,111, or $1.38 per share a year ago and adjusted to reflect the current number of 
shares outstanding. 

Net sales similarly were the highest on record, reaching $95,418,470, as compared with 
$80,943,464 for the previous fiscal year, a gain of 18 percent. 

The company completed its fiscal year with 402 stores including leased fine jewelry depart¬ 
ments, a gain of 56 units within the company’s three retail divisions. Between April 1 and May 10 
of the current fiscal year, an additional seven units were put into operation, and there are now 
409 stores and departments located in 39 states across the country. Another 38 stores are now 
under construction or leased, and are scheduled to open in 1965 and 1966. 

Our primary expansion in the years ahead will be within markets where Zale’s already is 
known and has existing stores. Approximately 2,000 new shopping centers are being con¬ 
structed every year and, as a result of the greater number of cities where Zale’s has outlets, 
we can be selective in developing this expansion. We can select those areas where management 
believes the supervisory strength will permit the fastest possible integration of the new stores 
into Zale’s overall operations. 

The progress of the past year certainly was substantial and gratifying, but no less important 
is the sustained pattern of growth we have achieved during the past decade. 

During this period, as shown on the accompanying charts, our sales rose 239 percent. Earnings 
reflect an even more impressive rate of growth, rising 283 percent. 

With a growing American economy, we have long since ceased to exist on necessity. Fulfill¬ 
ment of personal desires is now a way of life and, with the tremendous surge in national wealth 
we can expect in the years ahead, your management looks forward to even greater growth 
and progress. 

I hope you will agree with me as you read the pages of this annual report that Zale’s has, 
indeed, laid a firm foundation for the opportunities of the next decade. 

The achievements of your company’s over 4,000 employees goes without saying. Your man¬ 
agement is sincerely appreciative of their efforts, and we know they will continue to pursue 
our common goal of further improvement in the company’s sales and earnings. 



Ben A. Lipshy 
President 



ZALE JEWELRY 



EXECUTIVE OFFICE 


512 SOUTH 


DALLAS. TEXAS 75202 


June 14, 1965 


To Our Shareholders: 

Since this annual report was prepared, Zale Jewelry 
Company, Inc. , acquired Skillern & Son, Inc., a Dallas- 
based retail drug store chain of 45 stores in the North 
Texas area. 

This acquisition is a logical one for us to take in an 
effort to diversify within the retailing field. Your 
management is quite pleased with this acquisition, and 
it is our intention to undertake a vigorous expansion 
program as soon as possible. 

Mr. Morton Miller will remain as chief executive 
officer of the new Skillern Division of the Zale Jewelry 
Company. This division should provide Zale's with new 
opportunities for further growth. 

Skillern's presently employs over 1, 000 persons. The 
firm was founded in 1885 and has enjoyed a very enviable 
reputation for service, merchandise and dependability. 

As a Zale shareholder, I know you will be interested in 
the progress of our latest acquisition. I can only assure 
you that every effort will be made to keep you fully 
informed as our plans develop. 


Sincerely yours, 


B. 

President 
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Zale’s 1964-1965 Operations 


56 51 58 


Zale store expansion during the past 
fiscal year was highlighted by the 
acquisition of eight Daniels’ Jewelry 
Company stores in Michigan. Stores 
are now located in 10 strategic Michi¬ 
gan cities, and further growth in this 
highly industrialized state can be 
expected. 

Major expansion, however, was generated through 
the opening of suburban units within existing market 
areas. The trend of suburban shopping has not abated, 
and primary expansion has been — and will continue 
to be — in this direction. 

As of May 10, the Zale division included 302 stores, 
with approximately half of them in suburban areas. 

Multiple units within a market serve to ease prob¬ 
lems of supervision, and also permit economies in 
operation which inevitably improve profit margins. 

As opportunities arise, however, Zale stores will be 
located within new geographic areas. Stores already 
are under construction in North Carolina, New York, 
and North Dakota, as well as in cities where Zale is 
not yet represented but within states where stores are 
located. 

The broadening scope of Zale store operations re¬ 
sulted last year in the inauguration of a national adver¬ 
tising program in LIFE, LOOK and READER’S DIGEST. 
The program was successful and is currently being 
expanded. As additional stores are located in new 
markets, the results of such advertising will be 
enhanced. 
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EARNINGS 


The Fine Jewelers’ Guild Division ex¬ 
panded into several new markets dur¬ 
ing the past year as a result of the 
acquisition of such prominent firms 
as The Cowell & Hubbard Company, 
Cleveland; Slavick Jewelry Company, 
Los Angeles; E. Hertzberg Jewelry 
Company, San Antonio; and Rider Jewelry Company 
stores in Louisiana. 

These acquisitions, together with the further devel¬ 
opment of suburban markets where stores currently 
are located, gave the Guild 53 stores and 12 leased fine 
jewelry departments in leading department stores as 
of May 10, 1965. 

With Guild stores now located in 15 states across 
the nation, a broad national advertising program in 
several national media was possible during 1964. For 
the current year, Guild advertisements are scheduled to 
appear in still other magazines. 

Continued expansion into suburban markets is 
planned during the current year. Construction already 
is under way on Guild stores in New Orleans, Pitts¬ 
burgh, Akron, Ohio; San Rafael, California; Natick, 
Mass.; Memphis and Jackson, Tenn. 

Additional growth through acquisition also is 
anticipated. 








$4,876,000 


























The Leased Departments Division as 
of May 10, 1965, had 42 departments in 
discount stores throughout the country. 

The division’s year was highlighted 
by the gradual concentration of depart¬ 
ments within stores operated by such 
leading national retail firms as the 
Kresge Company, Diana Stores, and Walgreen Drug 
Company. Firms such as these, who have wide retail¬ 
ing experience and the resources to support extensive 
promotion and advertising programs, provide our leased 
fine jewelry department with a much greater opportu¬ 
nity to develop potential sales. 

This definitely has been reflected in the improved 
sales of diamond jewelry and watches within the 
Leased Department Division during the past year. 

As of May 10, 1965, leases have been signed for seven 
more jewelry departments, and others are expected 
during the year. 

The continued growth of this division should result 
in further contributions to the company’s overall earn¬ 
ings picture. 


The company’s unprecedented growth of the past 
decade brought about this past year several far-reach¬ 
ing changes designed to lead to further broadening of 
Zale’s overall operations. 

The newly-established London Star Diamond Com¬ 
pany, in which Zale’s is a partner, now assures a con¬ 
tinuous and greater flow of both rough and polished 
diamonds. Contract cutting of diamonds has been ex¬ 
panded through company offices in Belgium and Israel, 
and has been extended through additional facilities in 
Germany, Puerto Rico and India. 

This increased supply of diamonds has brought about 
a growing volume of wholesale sales which have proven 
to be profitable. 

The company is now benefiting from the stepped-up 
flow of watch movements from the Virgin Islands watch 
assembly plant in which an interest was acquired sev¬ 
eral years ago. Zale’s growing emphasis upon its own 
line of Baylor watches is the result of this plant’s avail¬ 
ability to supply our demands. 

These two developments reflect management’s efforts 
in planning for greater profits through a more vertically 
integrated operation. 

A new credit life insurance program which insures 
the unpaid balance on customers’ accounts was suc¬ 
cessfully launched. Consumer response of the program 
has been excellent, and extension of the program to all 
stores is under way. This should result in additional 
profits in proportion to the company’s credit sales 
volume. 

Credit continues to be an important factor in Zale’s 
business. Nearly 65 percent of sales are on credit, and 
enlargement of the company’s credit supervisory staff 
brought about further improvement and control of its 
outstanding accounts receivable. 

Just as technological companies invest in research 


Stores of the Zale and Fine Jewelers’ Guild divisions are attrac¬ 
tively designed to appeal to the markets they serve. The two 
photographs at the top of the page are typical of Zale’s con¬ 
temporary look in suburban stores. The two lower photographs 
reflect the traditional decor of Guild stores in the carriage- 
trade markets. 












Everybody loves a love 
story! With a growing 
number of marriages, ad¬ 
vertisements such as this 
one had broad appeal in 
national magazines such as 
LIFE and LOOK. 


In 1944 Marlowe tried 14 times to 
join the Flying Tigers. So what if he 
did have chronic hay fever and work 
as a bookkeeper for a cereal manu¬ 
facturer? Surely there’s more to 
being a Tiger than just having 20/20 
vision? When they turned him down 
the 14th time, Marlowe's girl took 
a hand. By completely female wiles 
and guiles she made him feel ten 
feet tall and ferociously masculine. 
She made him feel wise and witty 
and debonair and handsome and 
loved. Marlowe’s head was in the 
clouds ... but his girl still had her 
feet on the ground. At precisely 



the right moment — she took him 
to Zale's. While Marlowe was volun¬ 
teering. she had been window shop¬ 
ping Zale’s fabulous collection of 
diamond designs. She knew Zale’s 
was America's Largest Jewelers. She 
knew Zale's reputation for friendli¬ 
ness. convenience, and reliability. 
She also knew Marlowe would like 
Zale’s liberal credit terms. They 
looked at emerald cuts and pear 
shapes. Solitaires and wedding sets. 
She let him pick the one she wanted. 
Throughout it all. she was clear-eyed 
and intrepid. She would have 
made a wonderful Flying Tiger. 
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and development, Zale’s invests in people. Manpower 
is a retail firm’s most important asset, and to insure an 
adequate pool of trained management personnel, com¬ 
pany’s training programs were stepped-up in the past 
year. 

Several management training school sessions during 
the year graduated nearly 90 young men, many of whom 
are now store managers. A newly-instituted correspond¬ 
ence program developed for store personnel seeks to 
broaden employee knowledge of the company and its 
merchandise, but it also serves to develop and locate 
outstanding personnel for promotion within the ranks. 

There are now over 4,000 Zale employees. The com¬ 
pany is fortunate that approximately half of them have 
been with Zale’s long enough to participate in the Zale 
Employees’ Profit Sharing Plan. 

This Plan has been a major factor in Zale’s ability 
to retain experienced personnel. The Plan, now in its 
15th year, has assets of $9,559,510. For the fiscal year 
just ended, each participant received a company con¬ 


tribution of an amount equal to 11.9 percent of his 
annual salary. Participants who had a previous credit 
in their Profit Sharing accounts also received an addi¬ 
tional amount equal to 23.5 percent of their balances. 

The achievements of the past year reflect continued 
sound planning and the effective utilization of tech¬ 
niques new to the retail jewelry industry. While these 
techniques are designed to further the vertical and hori¬ 
zontal integration of the company’s operations and thus 
improve the earnings picture, they also serve as a firm 
base for further growth in sales. 

Zale’s management is encouraged by the prospects 
of the next decade. The economic growth and pros¬ 
perity of the United States, as outlined on the following 
pages, provide a challenging opportunity to all Zale’s 
employees. 

The planning and innovations of the past several 
years should spur the company to even greater heights 
in satisfying a growing consumer demand for fine 
jewelry. 









From mystic regions deep within 
the earth, Nature brings forth 
diamonds of unrivaled brilliance 
to create a universal appeal to 
a population with a growing 
amount of spendable income. 


An exciting new age of elegance 
presents Zale’s with an unparalleled 
opportunity for growth during the 
coming decade. 

Economists predict that by 1975, 
consumer spending will rise 50 per¬ 
cent above its current level. 

Our rising population with its 
growing spendable income already 
has had an effect upon the basic 
motivations which determine what 
consumers will buy. 


THE IMPACT OF YOUTH 


Nearly half of all Americans are 
now under 20 years of age. Within 
five years, the number of persons in 
their twenties will increase from about 
25 million to 31 million. 

Because most marriages occur in the 
18-to-24 age group, Zale’s views the 
youth market as an important segment 
of our economy. It is a market that 
is never-ending, too, because beyond 
the engagement and wedding come the 


many gift occasions for which jewelry 
can enrich this couple’s lives. 

The teen-ager cannot be overlooked 
in any analysis of the youth market. 
There are now 36 million teen-agers. 
By 1975, the teen population will grow 
to 42 million. Within five years, spend¬ 
ing by teen-agers is expected to rise 
from $11 billion to an annual rate of 
about $21 billion. 


The impact of youth is a challenge 
which Zale’s is meeting through spe¬ 
cialized advertising and marketing pro¬ 
grams, together with an extensive line 
of jewelry merchandise especially 
styled for youth appeal. 

We are broadening the scope of our 
marketing toward this youth market 
in anticipation of its rising numbers 
and increased spending. 


ELEGANCE 


I AGE OF 


These motivations reflect a 
greater awareness of taste and style, 
and a desire for finer quality. We no 
longer live in an era of need; today, 
things which we often considered 
luxurious and opulent are now very 
much in demand by a broad seg¬ 
ment of our population. 

The benefits of this tremendous 
surge in national wealth will accrue 
to American businesses which real¬ 
ize the opportunities inherent in an 


increasingly prosperous American 
consumer. 

The gift market, already enlarged 
by a rising population, is a chal¬ 
lenge to Zale’s to provide the ele¬ 
gance which consumers now can 
afford. The average family of four 
buys over 50 gifts each year, and 
Zale’s opportunity lies in its ability 
to increase its share of this market. 

Zale’s is meeting this challenge 
of the new age of elegance through 


its emphasis on style and beauty, 
and by catering to the desires of 
the consumer as opposed to his 
needs. 

The jewelry pictured on these 
pages and through this annual re¬ 
port reflect the discerning tastes in 
diamond and fine jewelry now very 
much in demand by a more affluent 
American consumer. 



The desire for elegance has brought with it rising consumer 
demand for style and fashion in men’s watches, resulting in 
such innovations as the date on the watch dial. 




The graceful simplicity of diamond jewelry design is reflected 
in the sculptured mountings of diamond rings for today’s bride 
and in the unusual creations of watch styles — a perfect gift 
for the fashion-conscious woman. 








Zale Jewelry Company, Inc. and Subsidiaries 


ASSETS 

March 31 
1965 1964 

CURRENT ASSETS: 

Cash.$ 3,373,031 $ 3,114,724 

United States Treasury Bonds, at cost. 200,000 200,000 

Receivables: 

Customers’ installment accounts (substantially all of which is 

due within one year).$24,333,743 $21,890,922 

Other. 703,767 685,566 

$25,037,510 $22,576,488 

Less allowances for losses on collection and for unearned 

carrying charges. 2,711,117 2,529,552 

$22,326,393 $20,046,936 

Merchandise inventories, on the basis of cost (first-in, first-out) or 

market, whichever is lower.$37,632,092 $34,539,251 

Prepaid insurance and other expenses. 104,070 131,386 

TOTAL CURRENT ASSETS.$63,635,586 $58,032,297 

OTHER ASSETS — Investments, at cost.$ 913,227 $ 314,360 

PROPERTY AND EQUIPMENT —AT COST: 

Land.$ 200,000 $ 200,000 

Buildings and leasehold improvements. 4,500,406 3,830,750 

Fixtures and equipment. 4,721,556 3,994,763 

Construction in progress. 876,424 695,840 

$10,298,386 $ 8,721,353 

Less accumulated amortization and depreciation. 3,782,209 3,164,709 

$ 6,516,177 $ 5,556,644 

$71,064,990 $63,903,301 


See notes to financial statements. 





































Consolidated Balance Sheets 


LIABILITIES AND STOCKHOLDERS’ INVESTMENT 

March 31 
1965 1964 

CURRENT LIABILITIES: 

Notes payable: 

Banks.S 5,400,000 $ 4,500,000 

Commercial paper. 3,600,000 4,550,000 

Accounts payable and accrued expenses. 8,237,577 7,905,720 

Federal excise and other taxes. 3,265,625 2,835,488 

Dividend payable on common stock. 345,187 334,735 

Federal income taxes (Note 2). 2,603,394 2,086,618 

TOTAL CURRENT LIABILITIES.$23,451,783 $22,212,561 

LONG-TERM DEBT — Mortgage payable.$ — $ 305,375 

DEFERRED FEDERAL INCOME TAXES (Note 2).$ 4,220,424 $ 3,681,440 

STOCKHOLDERS’ INVESTMENT: 

Capital stock (Note 4): 

Common stock, par value $1.00 a share (Note 3): 

Authorized, 6,000,000 shares 

Issued and outstanding, 1,917,656 shares for 1965 and 

1,864,473 shares for 1964 .$ 1,917,656 $ 1,864,473 

Class B common stock, par value $1.00 a share: 

Authorized, 2,000,000 shares 

Issued and outstanding, 1,659,482 shares for 1965 and 

1,628,314 shares for 1964 . 1,659,482 1,628,314 

Additional paid-in capital. 7,762,840 5,816,893 

Retained earnings. 32,052,805 28,394,245 

$43,392,783 $37,703,925 

CONTINGENT LIABILITIES AND COMMITMENTS (Note 5) . . . 

$71,064,990 $63,903,301 


See notes to financial statements. 




























Zale Jewelry Company, Inc. and Subsidiaries 


Consolidated Additional Paid-in Capital 

Year ended March 31 
1965 1964 

Balance at beginning of year.$ 5,816,893 $ 4,378,758 

Excess of amounts received over par value on common stock sold — 

21,925 shares for 1965 and 40,420 shares for 1964 . 441,686 480,529 

Transferred from retained earnings relative to stock dividend on Class 

B common stock. 1,075,066 918,066 

Excess of fair market value over par value of common stock issued in 
the acquisition of subsidiary companies — 22,010 shares in 1965 

and 2,636 shares in 1964 429,195 39,540 

Balance at end of year.$ 7,762,840 $ 5,816,893 


Consolidated Retained Earnings 

Balance at beginning of year.$28,394,245 $25,639,033 

Net earnings for the year. 6,144,576 4,876,111 

$34,538,821 $30,515,144 

Dividends: 

Cash dividends on common stock — $.72 a share in 1965 and 

$.63 a share in 1964 .$ 1,367,851 $ 1,157,448 

Stock dividend on Class B common stock — 40,416 shares of Class 
B common stock for 1965 and 43,305 shares for 1964: 

Transferred to capital stock and additional paid-in capital, 

plus cash payments for fractional shares. 1,118,165 963,451 

$ 2,486,016 $ 2,120, 899 

Balance at end of year.$32,052,805 $28,394,245 


Consolidated Earnings 

REVENUES: 

Net sales.$95,418,470 $80,943,464 

Other revenues. 227,293 124,761 

$95,645,763 $81,068,225 

COSTS AND EXPENSES: 

Cost of goods sold (including buying and occupancy expenses) . . $63,603,001 $54,652,330 

Administrative, publicity and selling expenses (less service charges 

on customers’ installment accounts). 21,048,017 17,637,386 

Interest expense. 586,575 442,067 

Contribution to employees’ profit-sharing plan. 1,104,594 839,331 

$86,342,187 $73,571,114 

EARNINGS BEFORE FEDERAL INCOME TAXES .$ 9,303,576 $ 7,497,111 

FEDERAL INCOME TAXES. 3,159,000 2,621,000 

NET EARNINGS.$ 6,144,576 $ 4,876,111 


See notes to financial statements. 


























































Notes To Financial Statements 

Year Ended March 31, 1965 


1. Principles of Consolidation: 

The consolidated financial statements include all 
wholly-owned subsidiaries except Zale Life Insur¬ 
ance Company. This subsidiary was formed during 
the year and its operations to March 31, 1965, were 
not significant. 

2. Federal Income Taxes: 

Gross margin on installment sales is taken into 
income at the time sales are made, that is, on the 
accrual basis. Provision is made in the accounts 
for federal income taxes on such gross margin, 
including that portion deferred for federal income 
tax purposes until collections are made. 

The provision for federal income taxes has been 
reduced for the investment credit allowable. 

3. Stock Option and Purchase Plans: 

Changes during the year applicable to the Com¬ 
pany’s stock option plans were as follows: 


Number of common shares 



Reserved 

Granted 

Available 

Balance, April 1,1964 

149,900 

60,200 

89,700 

Granted. 


58,200 

(58,200) 

Forfeited .... 


( 9,300) 

9,300 

Balance, March 31, 
1965 . 

149,900 

109,100 

40,800 

Options exercisable 
at March 31, 1965 


None 



Options outstanding as of March 31, 1965 were 
granted at prices ranging from $11.48 to $27.50 
representing 85°/o to 100% of market value at dates 
of grant. Options may be exercised at any time 
after 3 years from date of grant, but not more than 
10 years after such date. 

At March 31, 1965, 55,255 shares were reserved 
under stock purchase plans for sale to general em¬ 
ployees. Purchase agreements covering 26,205 of 
these shares were outstanding at prices ranging 
from $19.59 to $22.50 a share representing 75% 
of market value at dates of agreement. During the 
year 21,925 shares were purchased under the Plan 
at the aggregate price of $347,708. 


4. Capital Stock: 

Shares of Class B common stock are convertible 
into common stock on a share-for-share basis and 
conversion of all such shares may be compelled by 
the Board of Directors at any time. 

Holders of common stock and Class B common 
stock are entitled to dividends as declared by the 
Board of Directors. Dividends may be declared on 
the common stock with less or without dividends 
being or having been declared in that calendar year 
on the Class B common stock, but not vice versa. 
The value of any dividend or dividends declared 
in any calendar year on Class B common stock 
(whether in cash or Class B common stock or both] 
shall never exceed, but may be less than, the value 
of the dividend or dividends declared on each share 
of common stock in that same calendar year. The 
value of any stock dividend shall be the fair value 
of the dividend shares as determined by the Board 
of Directors; and for the purpose of such deter¬ 
mination, the value of Class B common stock shall 
be deemed equal to the value of the common stock. 

5. Contingent Liabilities and Commitments: 
Contingent liabilities: 

The Company has agreed to guarantee notes of 
suppliers in amounts not to exceed $6,500,000. At 
March 31, 1965, notes guaranteed amounted to 
$3,565,000. 

Long-term leases: 

At March 31, 1965, the Company and its subsidi¬ 
aries were lessees under 285 leases having terms 
of three years or more from that date and, having 
minimum annual rentals totaling approximately 
$2,800,000 plus, in some cases, increased amounts 
based on percentages of sales, and in certain in¬ 
stances, real estate taxes which are included as 
taxes in the accompanying statements. Two hun¬ 
dred, thirty-seven of such leases expire prior to 
March 31, 1975. No individual lease is deemed 
significant in relation to the enterprise as a whole, 
the highest annual rental being $120,000. 

Property rentals for the year ended March 31,1965, 
totaled $4,254,872. 

6. Depreciation and Amortization: 

Charges to expense for depreciation and amortiza¬ 
tion were $1,224,336 for March 31, 1965, and 
$1,009,442 for March 31, 1964. 















TOUCHE, ROSS, BAILEY & SMART 


DALLAS FEDERAL SAVINGS BUILDING 
DALLAS, TEXAS 75201 

May 6, 1965. 


Board of Directors and Stockholders, 

Zale Jewelry Company, Inc., 

Dallas, Texas. 

We have examined the accompanying consolidated 
balance sheet of Zale Jewelry Company, Inc. and sub¬ 
sidiaries as of March 31, 19§5, and the related state¬ 
ments of earnings, retained earnings and additional 
paid-in capital for the year then ended. Our examina¬ 
tion was made in accordance with generally accepted 
auditing standards, and accordingly included such tests 
of the accounting records and such other auditing proce¬ 
dures as we considered necessary in the circumstances. 


In our opinion, the financial statements referred 
to above present fairly the consolidated financial posi¬ 
tion of Zale Jewelry Company, Inc. and subsidiaries at 
March 31, 1965, and the consolidated results of their 
operations for the year then ended, in conformity with 
generally accepted accounting principles applied on a 
basis consistent with that of the preceding year. 



Certified Public Accountants. 



Upward curving arms topped with a blaze of 
light radiating from Zale diamonds create a 
new look in these matching sets. Exquisite 
diamond solitaires continue to reign as favor¬ 
ites for today’s modern brides. 
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TRANSFER AGENT AND REGISTRAR — CLASS B COMMON STOCK 

Republic National Bank, Dallas, Texas 

GENERAL COUNSEL 

Jackson, Walker, Winstead, Cantwell and Miller, Dallas, Texas 

COMMON STOCK LISTED 

American Stock Exchange. Symbol — ZAL 


EXECUTIVE OFFICES 

512 South Akard Street, Dallas, Texas 75202 

NEW YORK OFFICES 

135 West 50th Street, New York, New York 10020 

FOREIGN OFFICES 

86 Rue De Pelican, Antwerp, Belgium 
Morley House, 26 Holborn Viaduct, London, 

E.C. 1, England 

6-8 Ahuzat Bayit Street, Tel-Aviv, Israel 
Eclair 10, La Chaux du Fonds, Switzerland 
Box 88, Nogoya Central, Nogoya, Japan 
33 Shiba Kotohira-cho, Minato-Ku, Tokyo, Japan 












































